
Marketing Update



Campaigns



Southern Utah FY22 



● Next steps: Final report and SMARI review in November 

Media Plan: Flight Dates



NORTHERN UTAH



Media Plan Flight Dates
Northern Utah + Media Timing

● Next steps: Final report and SMARI review in November 



Southern Utah (Winter) FY23 
Campaign Plan



Media Plan: Flight Dates



To date, the campaign has already tracked more than $470k in hotel revenue 
generated. On average, travelers who have been exposed to our campaign are 
booking 33 days in advance of arrival.



Ski FY23 



● October 5th Ski Utah Marketing Committee Meeting
● October 14th Utah Office of Tourism Marketing Committee Meeting
● October 26th Ski Utah Board Meeting 

Important Dates



Travel Sentiment
Fall 2022



Agenda

• Reasons for Concern

• Reasons to be Optimistic

• Ski 2022/2023



Reasons for 
Concern



27.3% of travelers feel that now is a good time to spend money on 
leisure travel. At this moment last year, 41.4% of travelers felt that 
it was a good time to spend money on leisure travel.

Destination Analysts: September 2022



Personal Financial Condition

Skift Research, August 2022



30.3% of survey respondents stated that the recent inflation in 
consumer prices has led them to cancel an upcoming trip. This is 
down from July’s research that found 36.3% of people had 
cancelled a trip due to inflation. 

Destination Analysts: September 2022



Impact on Travel Plans

Longwoods: Wave 65, August 31, 2022



Reasons to be 
Optimistic 



Travel Experience Prioritized in Next 12 Months

Destination Analysts: September 2022



Preference for Active Vacations

Destination Analysts: September 2022



53.2% of travelers will prioritize visiting new places in 2022.

Destination Analysts: September 2022



Gas Prices and Impact on Travel

Longwoods: Wave 65, August 31, 2022



Ski 2022/2023



Likelihood to Take a Ski Vacation This Season

Destination Analysts: September 2022



Travel Party

Destination Analysts: September 2022



Important Attributes of Next Ski Vacation

Destination Analysts: September 2022



Southern Utah FY23 



● October and November Filming
● December Marketing Committee presentation
● January Board meeting presentation 
● January Filming for Winter 
● February launch 

Important Dates



● TMPF approved May 6, 2022
○ Travel Guides $120,000 carryforward and $30,000 new year

● Move $150,000 from Travel Guides to Agency of Record Expenses 

Budget



Thank You 


